
SUGAR BOWL TO SERVE AS TITLE PARTNER FOR LHSAA STATE 
CHAMPIONSHIPS 

Title Partnership, brokered by LHSAA and Playfly Sports, unites two of the oldest and most prominent sports 
organizations in Louisiana 

BATON ROUGE, LA / NEW ORLEANS, LA / NEW YORK, NY (May 18, 2026) – The Sugar Bowl and the 
Louisiana High School Athletic Association (LHSAA) today announced a landmark partnership through 
which the Sugar Bowl will serve as the title sponsor of all 16 LHSAA-sanctioned sports state 
championships. The six-year agreement was collaboratively secured by the LHSAA and Playfly Sports, the 
sports industry’s leading revenue maximization company. 

“The Sugar Bowl is honored to have the opportunity to once again partner with the LHSAA to serve as 
the title sponsor for its championship events,” said Jeff Hundley, the Chief Executive Officer of the Sugar 
Bowl. “We have worked with the LHSAA for many years and expanding our current agreement allows us 
to support even more great young athletes throughout the state.” 

The Sugar Bowl, which was founded in 1934, and the LHSAA, which was founded in 1920, are two of the 
most venerable sports organizations in Louisiana. The two organizations have worked together for many 
years, including the Bowl serving as the title sponsor for the LHSAA championship events from 2014-
2020. The Sugar Bowl has been the presenting sponsor of the LHSAA football state championships since 
2020, meaning it has had the opportunity to recognize 140 high school football state champions from 50 
different high schools since 2014. With this new agreement, the football state championship, which 
features title games in eight divisions, will now be entitled the “LHSAA Allstate Sugar Bowl Prep Classic.” 

“The LHSAA was founded over 100 years ago to serve student-athletes across the entire state of 
Louisiana, and that remains our constant focus,” said Eddie Bonine, Executive Director of the LHSAA. 
“This partnership will drive additional visibility for our efforts and enable us to continue creating first-
class events for our student athletes.” 

This partnership will also elevate the visibility and prestige of high school athletics across Louisiana 
through investment in recognition, access, and opportunity for student-athletes. The Sugar Bowl will 
fund annual scholarships for outstanding student-athletes as well as continuing to support the CFP 
Foundation’s “Extra Yard for Teachers” program. The CFP and the Sugar Bowl have contributed over $5 
million to support Louisiana teachers since 2019.  

Additionally, students will benefit from elevated championship experiences including branded awards, 
on-field recognition, and enhanced event production, while expanded digital, broadcast, and 
promotional platforms increase visibility for schools and athletes statewide. 

 



“This partnership, in bringing together two like-minded non-profit organizations, will have a 
multiplicative impact in supporting their communities in Louisiana,” said Brent Vander Mey, Group Vice 
President of High School and Youth at Playfly Sports. “At Playfly, we’re excited that this deal bridges high 
school and college athletics, providing additional reach that will amplify both of their efforts to unique 
audiences.” 
 
In addition to high school events, the Allstate Sugar Bowl is involved in numerous sporting events and 
recognition programs for athletes at all levels. All of these activities serve the organization’s original 
mission of generating tourism for the region through athletics. To that end, Bowl events last year 
generated over $360 million in economic impact for the region, and over the last decade have created 
over $2.6 billion in impact, producing over $190 million in direct tax revenue for New Orleans and 
Louisiana. With the new LHSAA arrangement, the Sugar Bowl Committee now sponsors or administers 
43 annual events, all of which will play a role in driving economic benefit for the city and state. 
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ABOUT THE SUGAR BOWL  
The Allstate Sugar Bowl has established itself as one of the premier college football bowl games, having 
hosted 29 national champions, 114 Hall of Fame players, 55 Hall of Fame coaches and 21 Heisman 
Trophy winners in its 92-year history. The 93rd Allstate Sugar Bowl Football Classic, which will serve as a 
College Football Playoff Semifinal, will be played on January 15, 2027. In addition to football, the Sugar 
Bowl Committee annually invests over $1 million into the community through the hosting and 
sponsorship of sporting events, awards, scholarships and clinics. Through these efforts, the organization 
supports and honors thousands of student-athletes each year, while injecting over $2.6 billion into the 
local economy in the last decade. For more information, visit www.AllstateSugarBowl.org. 
 
ABOUT THE LOUISIANA HIGH SCHOOL ATHLETIC ASSOCIATION (LHSAA) 
Founded in 1920, the Louisiana High School Athletic Association (LHSAA) is a nonprofit organization that 
serves as the state’s governing body for interscholastic athletics. Representing more than 400 member 
schools and over 100,000 student-athletes statewide, the LHSAA administers championships in 16 
sanctioned sports while promoting education-based athletics, sportsmanship, leadership, and 
competitive excellence. Through statewide competition and meaningful student experiences, the LHSAA 
is committed to developing young people and creating opportunities that extend beyond the game. 

ABOUT PLAYFLY SPORTS 
Playfly Sports, the sports industry’s leading revenue maximization company, drives growth for its 
partners across the sports ecosystem – including 2,000+ brands, 100+ professional teams, 65+ college 
athletic departments, all U.S. local sports networks and associated streaming platforms, and other 
marquee properties. Its fan engagement platform allows its partners to reach and engage over 85% of 
all U.S sports fans. Playfly builds and implements custom strategies across media, sponsorship, premium 
experiences, ticketing and fan engagement offerings through proprietary data, innovative technology 
and compelling storytelling. Playfly operates an expansive portfolio of services with a data-driven and 

http://www.allstatesugarbowl.org/


fan-focused approach to maximize revenue yield in key growth areas, such as media, sponsorship, 
ticketing, premium experiences and fan engagement offerings. Founded in September of 2020, Playfly 
Sports is now home to approximately 1,000 team members located across 43 U.S. states and 
internationally dedicated to maximizing the impact of highly passionate local sports fans. The company 
has been named a Best Place to Work in Sports by Sports Business Journal, Front Office Sports, and 
Newsweek. To learn more, follow Playfly Sports on social media platforms or visit www.Playfly.com 
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